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Why do 
we advertise?

Turning 
consumers 
towards new 
ideas and 
possibilities
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ü Inspire
ü Intrigue
ü Involve



…Steve Jobs made a prediction
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40 years ago…



And he was right … a revolution has begun
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Agricultural

10,000BC

Industrial

Late 18th 
Century

Digital

Mid 20th 
Century

AI

21st Century

Cultivation Mechanisation Digitisation Automation



AI is making employees into millionaires
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AI Infrastructure is currently in a super-high growth period

ChatGPT Released 

+3000% Growth in 5 years



AI is accelerating 63x faster than Moore’s Law
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5x

Blackwell Chip
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Plato’s Allegory of the cave

ARTEFACTS

SHADOWS

PRISONERS
THE FIRE

THE CAVE

REALITY

Plato's allegory depicts prisoners in a cave mistaking shadows for reality, until one escapes, discovering truth and enlightenment outside
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Plato’s Allegory of the cave – applied to AI

DATA

LEARNING

AI
US

REALITY

• Computers do not have the Human experience
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"We are now in 
the age of the 
automation of 
automation’
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In a world where the 
automated bidding 
ecosystem is led by 
AI, where does 
creativity stand? 



Creatives is the biggest 
driver for ROI
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Creative
47%

Reach
22%

Brand
15%

Targeting
9%

Regency
5%

Context
2%
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MEDIA

Supercharging the power of Addressability

Relevancy

DATA CREATIVE

Innovation Efficiency 
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‘Retrieval’ capacity

DCO…automated by Generative AI
‘Generative’ capacity

…An exciting time 
for supercharging 
ad creation

NEW

Videos

Images

Text and Copy

Audio

Test and learn 
opportunities



15Courtesy of Ogilvy - Shah Rukh Khan ‘My Ad’



AI is not here to replace creatives, but to empower them
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HIGH EMPATHY LOW EMPATHY

Augment the 
Human Automate the 

Task

Insight 
Generation

Market Strategies & 
Campaign Plans

Creative 
Development

Scaled Content 
Development 

Data Collection 
and Ingestion

Personalistion & 
Recommendations



What are the results 
we can expect 

Increased 
Efficiency and  ROI:

Automation and optimisation lead to better ad targeting, 
reduced wasted spend and higher conversion rates

Enhanced 
Personalisation:

Tailored ad experiences resonates more deeply with 
consumers, leading to stronger brand connections and 
increased engagement

Data-Drive Insights:
AI provides valuable data & insights into consumer behaviour, 
campaign performance, market trends, enabling better 
decision making 

Creative Innovation:
AI tools empower creative teams to explore new ideas, 
generate fresh content, and push the boundaries of ad 
experiences



ENHANCED

SEARCH

ENHANCED

EXPERIENCES

ENHANCED

DATA SECURITY

How is the future of AI looking for our industry?
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• Human wisdom + AI

• Fragmented buying journeys

• Native chatbots

•Conversational search

Summary
Key takeaways

•Generative + automated 
creatives

• Hyper-relevance 
contextually

• Better creatives through 
instant feedback
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AI is not just a tool, it’s a societal 
change in the way humanity will 
function forever.

…We are turning towards AI, not into AI.



Thank you


