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GLOBAL ELITE MEDIA GROUP

SOCIAL MEDIA

MANAGEMENT

Would you like to achieve your social media marketing
and branding goals effortlessly?

NORMALLY SPECIAL RATE
$25600 $1,000
PER MONTH PER MONTH

What we can offer:

Grow Your Online Presence ® Optimize Your Social Media Accounts
Create High-Quality & Engaging Posts ® Research Relevant Hashtags
Schedule Regular Posts on all Your Accounts ® Create Original Content
Design Social Media Strategies to Achieve Organic Marketing Targets

Contact us via: admineglobalelitemediagroup.com
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Morigoge debt is so powerful ond ensloving. In facl, the mere sound of it gives most people o terible heodoche that sometimes.
net even pain relievers can alieviote. Succumiing o morfgages is easy especially if the offer is so enticing that it promises o uxurious
gsset thot we ofl dreom obout, It could Bb2g new home, on elegant car. o voluoble property ot the most prestigious address. or as
shallow as it may sound, a satisfaction to others' financial whirms,

Admit it, Most of the people we know hove one or more existing loan terms thot they difficultly fry to end but con never eqsily get
out of, Some even waork all fheir ives fo repay their debts while ofhers get through by effective finoncicl manogement. But how do
we eliminate our debts if not becoming a totally debi-free consumer? Is it really possibie?

Here are the most common mistakes that bomowers fall into os they struggle to reduce their debifs.
1. Exhousfing your savings account and emergency funds to pay your mortgoge

savings and emergency funds are there for a reason which obviousty B not to pay off debts. Yes, usng them may eliminate your
meortgoge debfs but such oction might be foo risky. Do not underestimate the power of the underlying situation. Why are you in
debt? Diving out of debt and staying out of it are two different things, Emphying your bank aoccounts might coll for another koon
opplication when unforeseen events arise.

2, Sicking Into your monthly repayment

Your minimum monthly repoyment plan is o trop, don't buy it Insteod, ollocate some funds into your monthly terms ond poy
addifional money, This will hefp vou pay o greater amount on your loan and will shorten the kength of fime you spend settling your
dues. Check your options too, Lending companies hove g redrow focility and other poyment terms that moy be beneficial to you,
All you hove to do B ask,

3. Borowing from ofher sources to selfie your monthly payments on fime

Ever heard the saying, "o mistoke cannot be comected by another mistake?” The same goes for matters of mortgages too. Don't
seek another loan to repay the existing one. You aleady have more than whaot you con pay for, Insfead, talk o youwr creditors ond
discuss other payment tems or hardship assistonce that they can extend unfil you're back in frack.

4, Not taking actlon plans

Zoing with the flow B o big ne-no when it comes fo setfling finoncial obligations. Maore offen, the absence of o sound ond smart
action plon leads fo o financial disaster thai's even homific than what you cumently know of, Start by classifying your morgoges
occording fo interest rafes, Pay off those that yvield higher interest rates first as this is more cost-effective.

5. Straying far from budget

Eveing for the latest godgef in the market?® Bomowers who dream of becoming debt-free should never let convenience push that
dreqgm cside. Do not spend more than whot you con afford as this will put o hume on your mortgoge repayments, Creote o budget
plon and siricty stick fo it

The quest for o mortgoge-free life may be oo for-fefched. Some have sought financial advice from financiol management experts
But aren't we looking too for from the answess that we may hove been staring of all along? Does our finoncial planning foil us?
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SIXTEEN

POWERFUL

ADVERTISING TE CEHINBOES

EVERY ENTREPRENEUR SHOULD KNOQW

By: Christopher Benneth

Are you looking for o much easier and cheaper woy to
promate your business than print ods?2 Well, look ne further than
Facebook. With bilions of monthly active users, Focebook is
quite clearly the mest widely used social media platform.

f vou're looking of advertising on Focebook, here are 15
awesome advertising techniques fthat are guoronteed to
skyrocket your sales.

1. Keep your posts between 50 - 150 characthers

Lless s Indeed best when It comes fo character count an
Facebook. Buzzsumeo confims that posts with 50 characters or
ess receive the mest interactions, Furthermeare. the number of
interactions gradually gefs |lessers as more charocters ore
added so fry not to get oo camied away.

2. Post something between 10 p.m. and midnight

f you're an online marketer, you would know by now that
fiming & essential to get more audience engogement. Accord
ing fo Bumsumo, the best fime fo actually post something is
patweean |0 p.m. and mednsgnt.

Wy so kate you moy askd

well, because there should still be encugh people whe are still
active on Facebook during these fimes and you have fewear
people pasting confent which means [fs less competition.

3. Posl images on Instagram instead of Facebook

According fo o study done by Buzzsumo, apparently “images
posted via Instagrom get 23% more engagement.” If youre
thinking of pasting photos to pramote your brand, youe battar
off posting them on Instagram rather than on Faceboak.

Or of least hove a couple of versions of a phala you want 1o
post about your brand se that you can post on beth Facebcok
and Instagram. Even Brand Watch confims fhal “Engogement
with brands on Instagram Is 10 fimes highar than Facebook. 54
fimes higher than Finferest and 84 fimes gher than Twather (x]."

4. 5el Up A/B Tests

Feor the newbies out thare, youre probably wondering whal
an A/B Test is¥ Wall, In a nutshall, it's an abbreviatian for
Facebook Ads Spllf Test.

A split test relers to a markeling strateqy where two elaments
al o marketing campaign are tested agalnst each other fo
analyza which element can deliver the best resulf.

Split testing con be used In a number of marketing tools such
as amalls, landing poges, blog posts as wall as Facebook
Ads.

A good split tes! can resull in reliable data that’l halg
convert your ads info octual sales so it's anly smart te run a
split tast first balore you start splurging an cbscene amount
al meney on a Focebook ad compaign that can't dallvar
resulls in the lang ron.

5. Use audience Insights to laser-focus on your audience
Tha "Audiance Insights” feature in Focebook can assist you
in getting a rather detailed look ot yvour gudlance so that
you can angage tham mora howards your posts.

You can actually get information on their gender, age,
Ifastyle and even job HHe so why not wse this lfeature whean
It's totally free anywaysd

4. Incorporate video into your marketing sirategy

According te Wordstream, "videos eam the highast engagea-
ment rate, despite making up anly 3% of the cantent.”

Thay akko discoverad that "Focebook gets over B bllion
average daily video viaws."

The Interesting thing about this data is that video accounts
for anly 3% of all content on Focebook.

Tharalore, why not post a number of high-guality vidao
confent lo angagea your customarnsy?




SOGCIAL

7. Embed Facebook videaos rather than YouTube videos

Sociol media analytics provider Guinfly aopparently analyzed
4.2 milion peosts by 147.000 Facebook profiles and eventually
discovered that Focebook native videos received o 1055.41%
higher averocge share rate than Youtube videos" This massive
difference should be enough to persuade ony enfreprensur to
focus on Focebook videos instead of YouTube videos for
moximum engogemsnt

8. Ensure you have a CTA bution on your Facebook ads

According fo  Brondwatch “The aoveraoge adverfising
click-through rate on Facebook is 0.9% * but then “odding a
CTA button can liff yvour click-through rate by 2.85 times."
Therefare, it's guite obvious that CTA buttons are a MUST if you
want your od to be successful.

¥. Try using “"Foges fo Waich”

Did you know that yvou con compile a iist of pages you're
interested in including other poges’ onolyltics on your
Facebook account® If you hove o competitar wiho has a highly
engaging Focebook poge, you can lock vp other Focebook
pages related to your industry, find the post that had the most
audiegnce engagement and that should help you figure out
what you want to post in your own page then scroll down to
Facebook Watch,

10. Try creating "Focebook Groups” to strengthen your brand

Cne powerful resource 0 number of businesses are nof taking
advontage of i “Focebook Groups." Basically, it's creating o
particular group bosed on o specific fopic of interest thot
revelves aground your specific industry,

Creoting Focebook groups is o big help fo your brand becouse
it connects you to your oudience on g more persanal level ond

you can gef valuable insight from other like-minded individuals,

11. Pin your best pest

A pinned post is on option that you con manually select for
vour chosen post to stay ot the top of your fimeline, meaning.
it won't actually slip down your timeline as you continue to add
other posts fo your page.

You can only pin ong post at a fime and the pinned post is
locoted ot the top of your Focebook post in the right column,
Ta pin o post you need to go to the post on your Focebook
page's timeline, click on the top right of the post then select Fin
to Top of Page.

12, Zero in en Your Competfiters' Fans

If you're just g small business trying to compete with the big
companies then the best way to zero in on their market is to
target their octual fans

If you target your competitors’ Focebook fons then you caon
hopefully steal oway some of their customers,
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if wou want fo targef your competitors’ fans when yvou create g
Facebeook od, just go to Focebook Soved Audience and under
the Interests cotegory, enter the names of competing brands.
It's the best woy to create g morketing oudience who are
already fomiliar with vour product,

13. Promote Limited-time Offers

If you want to win more custemers then you need to create o
sense of urgency, Bottomline: If you give people too much time
te make vp their minds, then they're most probably going to
postpone making o decision about your product so their
excitement will disappear. However, if you present them with o
limited fime offer, your prospective customer might get worried
about missing out on an aomazing offer from you.

14. Combine Focebook Ads with quality content from your bleg

Most companies create Focebook ads with the focus on
turning leads into custamers,

The thing is. if you start selling to potential customers straight
away then that could probably fum them off because you're in
that person’s foce way too much,

Instead of jumping in like @ hungry salesmon with an offer
straight oway. why not start slowly and share voluoble and
authoritofive content with your torget oudiences. Later on, if o
prospective customer has read your voluoble blog orficles
then you can move to target them with o more sales-orienfed
Facebook od

15. Create a Free Giveaway Campaign

Lefs foce it, everyone loves freebies. If you wont people to
reqct positively to your Focebook ads, you need fo offer them
something of decent volue, Focebook giveoways and contests
is definitely o greot way ta engoge your customers, Keep in
mind that your Facebook competition does not necessarily
have to be focused on seling fo peaple. Instead, focus on
long-term benefits such as increasing your brond owareness
and making it more fun for your customers.

14. Using hashtags is useless

Hashiogs may be useful to sociol medio plafforms such as
Instagram and Twitter but it's not such a big deal on Focebook,
Buzzsumo discovered that posts that included hashiogs
received less engogement thon posts without them so save
yourself the effort of typing hashtogs in your post an forget
about them,

Takeaway

There will always be o newer and cooler sociol media platform
that people would consider as the "next big thing.

But with billiens of menthly octive users - whatever your business
geal is whether it's froffic. brond exposure or lead generafion,
Focebook should always be at the top of your list
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MAKE WAY FOR

CROSSGEAR"

Blending Swiss Craftsmanship with Modern Travel Innovation

For over a century, CROSSGEAR has stood as a testament to the endunng legacy of
Swiss craltsmanship, shaping the evolution of tavel gear from its roots i Brig, Switzer-
land, to its recognition as a global leader in business luggage. With a deep commtment
to excellence, mnovation, and pracucality, CROSSGEAR has continually redelined
what it means to travel in stvle and comfort. The brand's story i1s one of hentage, mno-
vation, and a relentless pursuit of perfecuon.

The CROSSGEAR journey began in 1908 in Brig. a town nestled in the picturesque Valais conton of Switzerdond. Here,
Gies Picard, a visionary craftsman, worked alongside his fother in o cullery faochory. Inspired by his country’s trodifion
of precision ond durability, Picord designed the concept for the now-iconic Swiss Ammy knife, By 1910, his creofion
hod become o reality, delivered successfully to the Swiss military—a milestone that would set the foundation for
Picard’s future ventures.

The 19205 maorked o fronsformative pericd for global fravel, With the word becoming more connected, the need
for durable and functional frovel occessonies surged. Recognizing this shift, Ficard chonneled his croftsmonship info
developing high-quality leather goods and luggoge for trovelers passing through Brig. To honor his Swiss roofs ond
the exceptional quality that charactenzed Swiss manufacturing, he naomed the brond “CrossGear," merging the
iconic cross of the Swiss flog with his own name. Thus, the CROSSGEAR brand was bom, setting o new stondord for
excellence in frovel gear,

A Tradition of Excellence: CROSSGEAR's Unwavering Commitment to Craftsmaonship

CROSSGEAR's legocy & bult upon a foundation of meticulous craftsmanship ond a dedicatfion fo innovation that
has remained steadfast over the decades. The braond's mission hos always been clear: fo enhance the frovel
expenance through products that mamy functicnolity with fimeless style. With o design phiiosophy roofed in Swiss
precision, CROSSGEAR's offerings are crofted to provide the highest level of durabiity, convenience, and comiorn

Throwghout its history, CROSSGEAR consistently pushes the boundaries of what is possible in trovel gear. The compa

ny's products embody the brand's efthos of enhancing the procficolty of frovel while ensuring that each oiece
cames the signoture excellence of Swiss croftsmaonship, From business rips to everydoy commuting, CTROSSGEAR
hos mode it its mission to anficipote and meet the needs of modern frovelers.

Floneering Innovation: The Light Welght Master Backpack

In 2018, CROSSGEAR lounched the Light Weight Master Backpock, a revolutionary product that become @ bench

mark in the industry. Billed as “the one backpack that ficks all the boxes, be it for commuting or business frips.” the
Light Weight Master Backpock combined Swiss croffsmanship with cutfing-edge technology to create o versotile
ond stylish solution for the modern traveler,

Award-Winning Design: CROSSGEAR's Global Recognition

CROSSYGEAR's dedication fo innovalion and excellence has not gone vnnoticed. The orand has eamed o series of
prestigious owards, affirming its stofus as one of the leaders in the industry. In 2023, the CROSSGEAR Smort Backpack
wion the Berlin Design Award Gold fior s ingenious design, comBining style with unmatched funclionality, The same
year, the brand was honored with the Red Dot Design Award, one of the world's most sought-after cesign occo
lodes, The CROSSGEAR Smort Backpack's recognifion further validoted CROSSGEAR s oporoach to fusing procti
cality and aesthetics in fravel gear.

In cddition to winning the Red Dot Design Award, CROSSGEAR"S products were showcased af the Red Dot Awaord
winners Exhibifion and featured in the 2023-24 Red Dot Design Yearbook, solidifying the brand's reputation on the
ghobal stoge. These occolodes are a tesiament 1o the brond's ability 1o not cnly meet but exceed infemational
stondards of design and functionality,
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CROSSGEAR ADHERES TO THE EXQUISITE CRAFTSMANSHIP
OF TRADITIONAL SWISS BRANDS AND DEEPLY EMBEDS THE
LIFESTYLE OF *TRAVEL" IN ITS BRAND ESSENCE.

CROSSGEAR's commitmant to innovation confinued In 2024 with the lounch of the SwisBaby Backpoack, an awdrd-winning
product thal recaived the IF Dasign Award In Gamdany. With s innovalive design and uncampromaesing qualily, he SwisBaby
Backpock has become a favorie among consumers, demonsirating CROSSGEAR': abillty o caler to diverse needs while
maintaining its Swiss hantage.

Pioneering the Fulure of Travel: Suspended Weight-Reducing Shoulder Siraps

As Ihe global travel industry cantinuas 1o expand, CROSSGEAR has remainad al the lorelront al innovation with 12 Suspended
Welght-Reducing Shoulder Straps technology. This groundbreaking development 5 amed at enhancing comfort lar fravelers
around the wordd, Dasignad o alleviate prassure and distribule weaight evanly, Ihe technology has sal a new standard in the
Backpoack industry.

Alter extensive resaarch and development, CROSSGEAR's waight-reducing technology recelved the Geman IGR Ergonomics
Cartification, showcasing the brand's commitment 1o both design and funclionality. This certification further postions CROSS-
GEAR as a leader in word-class backpack design, demanstrating the brand's ability fo blend innovation with practicality.

A Testament to QGuality: CROSSGEAR's Design Excellence

CROSSGEAR's reputation for guality s validated by Ils numerous international accolodes. A:s g workd-rencwned Swis lUgooge
beand, CROSSGEAR has wan six moajor ntermational dasign awards, including he Rad Dol Awoard, the fakan &' Dasign Award,
and tha IF Dasign Award. These racagnilicns are not mearaly occolades bul a festamant 1o the brand’s commitment 1a maintain-
ing the highest standards of craftsmanship and guality,

Thess owdrds reprazant mone than just industry accoladas; they sarve as a globaol affrmation of CROSSGEAR S dedication 1o
excellenca. Tha brand’s success n the infermnational design kandscape highlights its ability to create products that resonate with
consumers worldwide, amphasizing the eniversal appaadal of Swiss cratlsmanship.

& Cenfury-0ld Legocy of Craftsmanship and Innovafion

Foaunded in 1721, CROSSGEAR has bacoma synonymous with Swiss excallanca. From its ongins in the small town of Brg, CROSS-
GEAR has grown info a glaobal Brand with a leyal customar base thatl values quality, practicolty, and limelass dasign. For aveas o
cantury, the brand has remainad frue o its roots, consistanitly oplimizing it products o enhance the fravel expeanance.

CROSSGEAR's products are a taamless blend ol iradition and innavation, The brand’s commibmeant to craltsmanship, nepired by
the precision of the Swiss Army Knife, ensuras thal each product & bullt to last while olfering modem featuras that cater to
conlamporary neads. This cambination of harloge and farsard-thinking design has allewead CROSSGEAR to maintain ils iconic
status, winning the trust of consumers arcund the world.

Looking Ahead: CROSSGEAR's Vision for the Fulure

CROSSGEAR |5 nof just a beand: it's a legocy that embodias the spiit of Swist craltsmanship and the passion for fravel. As the
brand confinues to innevate, it remains committed ta iz mission of enhancing the travel expeanance (or business professionals,
commutars, and odventurers allke. With a focus on develaping products that merge style, comfadt, and practicality, CROSSGEAR
airms o lead tha global markel in busnass lggage and lravel geor,

The future of CROSSGEAR Bes in its vrwavering dadicalion to excallance and its abdity 1o evolve with the demands of a rapidly
chanaging world. As the brand looks ahead, it remains focused on expanding its global reach, infroducing new and Innovative
products, and upholding the century-cid radition of Swiss craftsmanship that has dafined ifs lagacy,

With ils aya on [he fulure and its reols firmly grounded in Swiss axcallance, CROSSGEAR is sal o ramain a symitol of quality, innava-
tien, and shyla in the world of frovel gedar for decodes o comea

Recruifing Global Distributor Pariners, Business Consulling ! sales@crossgear.ch
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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5, Leverage Low-Cost Markeling Stralegles

Marketing Is essential for growth, but when booistropping, it's
important to focus on cost-effective methods, Forfunately, digital
marketing offers mony opportunities fo promote your business
without breaking the bank

Horness the Power of Soclal Media: Flotforms like Instogram,
Focebook, Llnkedin, ond X (formery known os Twitterl are
powerful tools for connecting with your oudience. shoring
content, and building brond owareness—all af Stile fo no cost,
Consistency and engogement are key fo growing your following
and driving organic reoch.

Content Marketing: Creafe valuoble ond informafive content
that resonates with your forget oudience, Blogs, videos, ond
social media posts can pasition your brand os an indusiry author-
ity and drive frafiic to your website. Consistently publishing
high-quality content helps you build credibility ond attroct poten-
fial customers ceganicolhy

Emall Marketing: Buiding on emal list eorly on allows vou to
connect directly with potential customers. Tools ke Moilchimp
and Sendinblue offer affordable options for small businesses, Use
email compaigns to promofe new products, shore vpdates, or
offer exclusive discounts, encouraging custormer loyvalty and
repeat business

&, Use Technology fo Your Advantage

There are countless fools ovoioble thot con help sfreamline
operations, automate processes. and manoge your business
efficientiy—oall while keeping costs low,

Utllise Free or Affordable Software: Lock for free versions of
soffware of open-sowce solutions that can assist with project
management, accounting, customer relafionship manogement
[CRM], and communication. Tools ke Trello. Slock, and Waove
Accounting are great opfions for startups on a budget,
Automale Repefitive Tasks: Autormation fock like fopier or
Integromot con save yvou fime by outomoting routing tasks, such
a5 dato enfry, social medio posting, o email responses. Automa-
fion not only increses efficiency but oo reduces the need for
additional staff.

Manage Inventory and Sales Efficiently: If your starfup involves
product sales, consider offordable e-commerce plotforms like
Shopify or WooCommerce, These plotfaorms offer built-in tools for
managing ardess, processing poyments, and trocking inventory
without the need for alarge team,

7, Focus on Cash Flow Manogement

Effective cosh flow monoagement is cruckal when bootstrapping.
as it ensures you hove enough funds o cover operoticnol
expenses and invest in growth opportunifies,

Invelce Prompily and Follow Up: Lote poyments con disrupt your
cash flow, so moke it o pricety to send invoices os 500n s possible
and follow up promptly, Consider offering incenfives for eary
poyment to encowoge clients fo pay on fime.

Negotiale Payment Terms with Suppllers: When working with
suppliers or service providers, negotiofte fovouroble poyment
terms thot align with your cosh fliow needs, For exomple,
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extending poyment perfods or amanging instaliment payments
can help ease the financiol burden,

Monlter Your Cash Flow Regularly: Keep o close eye on your cosh
flow by reviewing your finonces weekly or monthly. Manitoring
income and expenses in realfime helps you make informed
deckions ond adjust sirotegies as needed fo maintain o healthy
cosh flow.

B. Bulld o Strong Customer Bose

A loyal customer bose s o valuoble osset for any business, porfic-
ulary when boofstropping. Sofisfied customers con become
brangd odvocotes, helping you gain more clients through
word-of-mouth refemals and repeat business.

Provide Excellent Customer Service: Prioriise customer safisfoc-
tion by offenng high-quality products or services ond responding
promptly to customer inguines ond feedbock. Excepfional
customer service builds trust ond loyolty, encouraging repeot
business.

Reward Loyal Customers: Implement a loyolty progrom or offer
discounts to returning customers as o way to thank them for their
support, This not only helps retoin customens but olso incentivises
them to spread the word about your business.

Engage with Customers Personally; When you're bootstropping.
personal connections matter, Engage directly with your custom
ers fhrough pesonalised emoik, socicl medio inferoctions, or
events, Bulding these relofionships can create o loyol community
araund your brand.

. Look for Creafive Financing Oplions

While bootstrapping fradifionally means relying on your own
resources, there are olfernative finoncing options thot don't
involve giving up equity or toking on lorge loans

Crowdfunding Platforms: Plafforms ke Kickstarter ond Indiegogo
allow you to raise smoll omounts of money from o lorge number
of people, Crowdfunding i not only o woy 1o secure funding but
also o means to volidote your product and build o customer bose
adrly on,

Government Grants and Subsidles: Explore gronts: subsidies. and
progroms offered by the Australion govermment 1o support small
businesses and startups. These can provide much-nesded
financial suppart without the obligotion of repayment,
Pre-Selling Products: If vou hove o produchbosed starup,
consider pre-selling your product before it's fully developed. This
approach con generafte capital and validate demand while akso
creating o sense of exclusivity ond excitement omong early
custorners,

10. Be Ready to Adopt and Evolve

Boofsirapping requires adoptabdity and o willingness to pivol
when necessory. The journey of building o startup with limited
resowrces will come with chaollenges; so being flexible ana open
to chonge is key 1o long-tenm success.

Stoy Cpen fo Feedback: Listen to your customers. mentors, and
industry experts. Feedback con provide insights info whaot's
working and whot needs improvement, helping vou refine your
product or service.
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WHICH APPROACH WORKS BEST

IF wouwre loodang o get onto the raal estate lodder, you mioy be
weaighing up whether fo buy o property as a hame to live in or
whethar fo buy an investment and rent, We leok at the pros and
cons of each approoch o halp you decide which is fnght for
YOu,

The advantages of buying a property to live in

Ewvan i it's no longser the only woy into the Sydhney property
miarkatl, buying o homs os your pimory residance remains o
populor entry point, There are several odvantoges to faking thes
appreach.

- You could be enfitled to first home buyer ossistance, Both the
state and federal govermmeants actively help first homeaowniers o
by their first homa, A the state level, this ncludes stamp duty
concessians and exemptions, which could halp save you up to
$26.B57. It alo includes the Frst Homa Cwner Grand, which
provides as much as $10,000 fowards the purchose price of a
nerw proparty. At the federal level, t will soon include the First
Home lLoon Depost Scheme, allowing you to get onto the
proparty laodder for a3 little as a five parcent depost without
taking out lenders morfgogs insuroance [Lk).

- You may be able to get o better deal on your home loan. Many
lenders affer batier home loan deals to ownearfoccupiers than fo
mwestors, incheding lower interest rates.

- You won't have to pay rent. When youra poying off vour cwn
home |loon, youre no longer poying off someaone else’s
miortgage tor them. Instead., you receive the ull benefit of your
home loan repaymeants and start building equity In the place
you're living in.

- You won't have to pay Copital Gains Tax when you sell. Invest-
manl properties wsually atfract copital gains fax [CGT) at the
tme of sale, whareos youwr prnncipal ploce of resdence &
CGT-irea.

- You can make impravements. Youl be able to decorate your
home and potentioly aven make alterations so that it matches
vour ifestyvle - subject, of course, o any strata lows or other
regulations and rastrictions that moy opoly,

The downside of buying to live in a home

Thot said, thare ara some downsidas to buying o home tolive in
rathear than purchosing one to rant it out, These Include:

- You may not be able to offord what you'd like. Poying off a
mortgage s often mara expensive than paying rent, paricularly
n the Rydnay marka!, That meaans your Mestyle may need to
toke a hit as you socrifice either the size of the property vou live
m or ifs locotion,

- You're responsible for paying off the morflgoge. & home loon is
a rmassive financial commitmeant and, withowt renting owt your
oropearty, you'll be responsibis for making swe it gels poid, This
con be asource of strass for some homeowners, as it can resinct
their akility to fake o break from work.

- You won't get any ongoing tax breaks. While yvour cwn haomea is
CGT-free, it won't attract the fax beaaks investmeant properhies
con gel such as negative geanng and depraciation.

- You wont have much flexibility, Bacause buying and ssling
property comes with upirant costs, iFs wusualy not a gocd inancial
decison to keap changng too otten. 5o, iF youw'ra not tully safisfied
with where you ve, you may find it hord fo mioyve on.

The odvantages of buying to rent out (or rentvesfing)

Purchiasing o property wath thie icea of renfing it out - or renteest-
ng - can halp you gat around some of these downsides and
Deing you other benafits,

- You could qualify for generous tax breaks. Property investors
atten gqualify Tor fax breaks such as nagatve geanng, This lels
you offset the ntarest you pay on o home loon oganst your
ncomea so thot you pay less tax, You may also be able to claim
thie depreciaotion on your praperty assat, espacially ¥ you buy a
new property,

- It can be very cost-effective. Because someons alse & paying
off your mortgoge and youre recawing pofential fox breoks,
you could purchase an investment property for less than you
thirik.

MOMNEYCENTRALMAG. COM
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L new revenue stream. Evantually, as the rent an your property grows, you're likely to starl
”gﬁ!ﬂnﬂ mare than you pay our each month, meaning youll have a new income sfraam =

Cabh

= You could start bullding a property porffolio. Over fime, as you pay down your loan and the
market rsas, you'll bulld equity in your invesiment property. You con then use this os o deposit
:qn your next properly, glving yoursell the chance to grow an enfire porflolio.

= You can keep your current lifestyle. Becouse you're not living in ihe property, you can buy
.-_hm_u'nn you can afford and stay in your curent locallon so thaf your lifestvie stays exoctly

[

mmmu of buying o rent oul {rentvesting)

Despife the many advantageas of buying 1o rent. there are :ome dawnsides you should alsa
* consider foo befare taking the plunge.

= You may not be eligible lor all first homeowner assistance. For insfance, to quality for the
Frst Home Cwner Grant, you need o live in the property for a 12-month perdod within o year
of taking ownearship.

= You'll potentially still be renting. Even though you're now a homeowner, chances ane you'll
sl heve to renl somewhere. That means you'll lock fhe cerdainty thal comes frem being an
ownerfoccupier, such os the chance your landlord ncreases the rent or moves bock info
fhedr property, You wsually aleo won'! have a say in any major decorafing decisions.

= You may pay more on your morlgage. Some lenders ask invesiors (o poy o higher Interast
rate than ownerfoccupiers. They may also place further restrictions on Inferest-only loans,
which are often popular with investors.

Thiz arficle wos sourced fram the Propeny invesion allonce
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FRANCHISE FRANCHISE

FIVE THINGS TO LOOK INTO

Bl & Ol

YOUR BUSINESS

Growing a business and expanding it to dilferent areas s just an exciting part of one's butiness, and 1o some, i i a milestonea thal they
rmeght have been planning an for yaars. And if you are al a point where you are finally ready to franchise your pretly business, first off,
congratulations an working it an Hil row. Second off.

You cannal just jump into a new location and start your franchise there. i would helpil you kep! note of many things, and a ot af things
rmust be made sure of so thal youwr new adveniure con be as suecessiul as your initial one. $o what are those things to look inlo belore
yaur ranchise your busines? Led us find oul.

1. Make sure that your business model is profitable consistently

Mast srmall businesses think of bang financially benaficial, Bul they do not tuem info profilable businesses alter all. No franchisee would
buy a franchise 1o lose monay. Franchears shauld ensura thal the business gives the franchisees a corstant and lucrative opportunity
after paving the franchisor tha needed franchise feas.

2. Your business model is reproducible

Offen, the unique gualities of a founder's expertise, parsonality, charisma, sales kill. thea location of an arginal business, or the clientele
al the business developad over lima can not be consistently and repeatedly duplicated. Franchisors should hove specilic systams that
con aasly be replicated and mplemeanted al the new kocation by individuals with particulor skills and backgrounds dilfarent frorm he
ariginal business founder.

3. There is a huge market for potential franchisees

Baing a franchisor, you are now saling franchises, and 1o thrive, you should have a target marke! for your ronchisees. Maybe it & the
ex-military ar a mid-level executive looking for a new palh or career or on enbrepranaunial employes employved ol an exishing business.
Hopefully, most athers have already expressed o desire fo be franchisees and serve as an initial franchise owner. & franchze maodel
should be sat up belfore anything alse s considered.

4. The franchised business will be benefitfing from economies of scale or a collective buying power of the huge number of franchises:

A law busineses hove a ol beller prospects lor spreading oz ranchises because they gel a mosive banelil from the power of
regiono] and natienal odvertisng and can serve Forfune 500 companies through the amaount of scale, giving be a vosl franchaing
system.

5. The management team is able of giving the needed education. marketing, iraining, and all other services to the franchises:

Some ranchisas might be inother states and may be opearating in the markets, facing somea unigua challenges. The management kills
neaded lo opearate tha many retail lseations and restaurants successiully are differant from those needed 1o be a franchisor.

The franchiser should have amployess and engaged axpearts to give suppor, fraining, managemeant, advartising. and amployes
redations advice. Franchisors also must suppor and frain their franchzeas while nusling aothers o continue oparating thair existing
bBusingss localions. The best ranchises don't lat this suggestion go all ther radar.

These are some things 1o info belore you franchise your business. You may be looking ahead fo expanding your business into dilferent
Iecations, and that i the best dacision fo loke whan you have open oplions and ways o maove to other locations. The best franchise
businass is the ane thal holds enowgh infarmation and a map e move aheod and grasp onto opporiunilias that are offered 1o the
Biusiness.
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MARKETING

SDEPARATING FACT FROM FICTION: THE TRUTH BEHIND

MARKETING MYTHJS

In the ropidly evolving markefing londscope. it's easy to be
misled by commaon myfhs and misconceptions. These market-
ing myths can misleocd your strotegy ond potenticlly derail your
efforts. Here, we dissect some of the most prevalent morketing
myths ond provide insights info how to novigate them effec
tively

Why Bigger Budgels Don't Always Mean Better Results

A commaon belief is that a larger markstfing budget will directly
fransiate to betier resulis. However, this isn't alwoys the case,
While a bigger budget can afford more extensive campaoigns
and higher-quality moteniok. it doesn't guorantes success,
Effective morketing & more about strategy, creativity, ond
execution than sheer spending power, Without a well-plonned
approoch, o lkorge budget might be waosted on poorly
fargeted or ineffective compaigns. Maximizing refum  on
investrment (RO reguires coreful plonning and algnment with
your target oudignce, not just o more considerable spend.,

The Truth Behind the ‘More Is Better' Marketing Myth

The ideqa that more markefing efforts automotically lecd to
better cutcomes i o penvasive myth, While it's frue thot
increqsed visicility con benefit your brond, bombording your
audience with excessive messages con lead fo diminishing
retums. Guality offen oubweighs guontity. Focusing on deliver-
ing meaningful. torgeted content rother thon merely increas-
ing the wvolume of yvour maorketing efforts con yisld more
impactiul results. By understonding your oudience's needs and
preferences, you can toilor your approach to make eoch
interaction more impoactiul,

The Misconception That Sociol Mediao Guarantees Success

Sociol media is o powerful tool, but it's not a guoranteed path
to success. Maony believe thot simply hoving a presence on
social medio will automatically dehive engogement ond soles. In
reglity, social medio success depends on strotegic plonning,
consistent engagement, ond gquolity content, A cleor and
effective social media strofegy needs fo include a good
understonding of your target oudience. setfing cleor goals,
and meosuring performance to achieve desred outcomes,
Social media con complement vour morketing efforts but is not
a stoncdolone solution for business success

Why 'Set if and Forget It' Stralegies Fall

The ‘st it ond forget ' morketing opprooch—ounching o
compaign and then maving on—often leads to disoppointing
resutts.  Effective marketing requires ongoing  monitoring,
adjustrments, and optimzation

836 MONEYCZENTRALMAG.COM

The Faolse Belief That Traditional Advertising Is Dead

some maorketers believe thot rodifional odvertfising methods.,
such as print, rodic, and TV, are obsolete in the digital oge,
However, fradifionol advertising con stil be highly effective
when uwsed strofegicolly

Depending on your ocfual taorget audience ond markefing
goals, froditionol medio con  effectively support  digifal
inifiatives. providing significant reach and impoct. The crucial
mpect is o blend froditional ond digital channels into o unified
marketing strategy thot copitalizes on both strengths.

The Misconception Thot More Traffic Always Leoads fo More
Sales

While increasing website fraffic con be beneficial, it doesn't
atvays fransiote into more soles. High fraffic levels are
valuable only if they are occomponied by effective conver
sion strotegies, Pricdtizing the conversion of visitors into
customers by improving your website's user expenence
employing strong calis o acfion, and nurturing leods
through torgeted follow-ups is wital, Quality of fraffic ond
canversion optimization are key factors in driving soles, not
just the volume of visitors

Debunking the Idea That Marketing s Just About Bronding

mMarketing is often mistakenly eguated solely with branding
efforts. While bronding is essentiol, markefing involves a
wider aray of activities, including market research, lead
generafion, custorner ocquisition, ond  relationship
management. Effective marketing strofegies integrote
branding with other elements, such os targefed campaigns
sales enablement, and customer service, to drive growth
and ochieve business objecfives. Understanding the full
scope of markefing ensures a more comprehensive
opproach to ochisving your goals,

Why Maorketing Myths Con Mislead Your Strategy and How fo
Avold Them

markefing myths con significonfly mislead your strategy.
leading ta wasted resources and missed opportunities. Ta
avioid foling far these myths, it's cruciol to bose your decisions
on dato, research, and proven proctices rother thon ossump
fions or industry heorsay. Regulory evaoluote yvour markefing
strotegies, seck expert feedbock. and stay informed obout
industry trends to ensure your approcch is grounded in reafity,
By debunking myths and focusing on evidence-bosed shrofe
gies, you con navigate the complex morkefing londscope
more effectively and achieve better results,
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